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	Short Description 

of the Organization / Department
	The Research Department of EAN manages projects related to Administration Sciences and related. Since 2013, it holds annual calls for research grants. The projects are mainly led by researchers from the institution and also involve specialized external researchers. One of the objectives is to strengthen the linkage of research with the productive sector, generating different alliances with sectoral representatives. The project that is presented to this call is  is endorsed by the Argentine Beef Promotion Institute (IPCVA, according to its acronym in Spanish).

	Previous Related Projects / Research Experience
	The EAN research team has a background in the study of the value chain of beef, not only in Argentina, but also the role of the Mercosur (Research Project 2014-2016). Parallel to the development of the project that is presented to this call, another work was also started that seeks to investigate the strategies of international insertion of the main exporting countries and the great global players (Research Project 2017-2019).

	Short Description of the Project idea 

(if foreseeable)
	Millennials are a complex generation; they are highly praised for their transformative purpose in life, their strong interest in health and wellness, their high social consciousness and interest in protecting the environment. However, Millennials also are often criticized for their intolerance for norms and institutions, their self-centered focus and their tendency to choose meaning over more traditional pursuits like career, home ownership or money. Nevertheless, there is no doubt that Millennials are creating their own path and challenging every business and institution, including the meat industry. The millennial consumer would benefit greatly from having the opportunity to meet and visit with real meat producers who can explain how we, too, share the same values in caring for the environment and the livestock, and that we also want to eat food that is healthful, nourishing and safe. The project studies the reasons that motivate millenials to consume meats. In addition, the topic of study tries to establish which public and private policies are more appropriate to encourage consumption in this generation. This research explores whether these trends are observed in Europe as well. On the other hand, the study tries to establish the similarities and differences of the behavior of millenials in both continents.
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